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4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 45.2 years old (9.8%
younger than average) and have a $132,238 (38.1% higher than average) annual household income.
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5.3% or 380,176 of CHI DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 46.6 years old (6.%
younger than average) and have a $129,208 (19.8% higher than average) annual household income.
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5.1% or 270,882 of WDC DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 48.2 years old (3.4%
younger than average) and have a $148,377 (7.3% higher than average) annual household income.
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3.3% or 144,237 of SEA DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 44.6 years old (9.2%
younger than average) and have a $150,752 (19.8% higher than average) annual household income.
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3.8% or 173,702 of PHX DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Typical Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 40. years old (20.1%
younger than average) and have a $117,457 (11.3% higher than average) annual household income.
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' 4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 29.2% more likely to be a
college graduate, 38.9% more likely to work full-time, 11.1% more likely to be married, 16.2% more
likely to be a parent of 1 or more children under 18.
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5.3% or 380,176 of CHI DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 39.1% more likely to be a
college graduate, 34.4% more likely to work full-time, 22.4% more likely to be married, 50.8% more
likely to be a parent of 1 or more children under 18.
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5.1% or 270,882 of WDC DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 6.8% less likely to be a
college graduate, 35.6% more likely to work full-time, 17.% more likely to be married, 5.3% more likely
to be a parent of 1 or more children under 18.
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3.3% or 144,237 of SEA DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 7.7% more likely to be a
college graduate, 11.7% more likely to work full-time, 3.7% less likely to be married, 8.2% more likely to

be a parent of 1 or more children under 18.
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3.8% or 173,702 of PHX DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 28.9% more likely to be a
college graduate, 48.7% more likely to work full-time, 3.7% less likely to be married, 39.5% less likely to

be a parent of 1 or more children under 18.
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4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 1.5% more likely to own
their home, 18.3% more likely to own a higher valued home, 1.9% more likely to have a single-family
home, 2.4% less likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older
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Average Value of Owned Home:

1 g Home Loans: Adults 21 or older
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5.3% or 380,176 of CHI DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 11.4% more likely to own

their home, 8.4% more likely to own a higher valued home, 5.% more likely to have a single-family home,
16.% less likely to have a dog.

m Own/Rent/Other: Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older
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7.2% T 1.2% 20.3%
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5.1% or 270,882 of WDC DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
T Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 2.4% more likely to own

their home, 8.3% more likely to own a lower valued home, 3.2% more likely to have a single-family home,
16.1% more likely to have a dog.

m Own/Rent/Other: Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older

Single Family House (unattached) 2% 32.8%

Own a Dog
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o 1.7% 29.4%
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3.3% or 144,237 of SEA DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 18.7% less likely to own
their home, 41.7% more likely to own a higher valued home, 1.6% more likely to have a single-family
home, 8.5% less likely to have a dog.

m Own/Rent/Other: Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older
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3.8% or 173,702 of PHX DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 6.% less likely to own their
home, 7.5% more likely to own a lower valued home, 2.% less likely to have a single-family home, 12.3%
more likely to have a dog.
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4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 33.% more likely to look up
D-I-Y advice online, 4.5% more likely to always vote in local elections, 16.1% more likely to belong to a

gym, 6.9% more likely to fly domestic past yr

Political Activity: Adults 21 or older
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5.3% or 380,176 of CHI DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 10.6% more likely to look up
D-I-Y advice online, 9.3% more likely to always vote in local elections, 32.3% more likely to belong to a

gym, 6.7% more likely to fly domestic past y
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Health Recipes/ Restaurant  Online Phone Do-it-Younell  Medical Fitness/ Diet Home / Apparel/ b search/ Camar Education Religion/  Take Oniine  Homework Oectronk  Photography Geneakogy Parenting/ Online Dating
Information m:‘::n:n.:; |Mt;r:;u.:n‘nl ’T‘:’:iﬂl advice ':;":e“; information Ganlen ieas Besaty ideas Postresume Development m;::n Spirituality  Classes ;r:.:;:ur Invite. ;:lma&ﬁ;:',. Family Advice  Service Local Elections: Always
i ey LocalElections: ometimes
m who Plan to Bet on NCAA Basketball in the next 12mos HCHI # who Plan to Bet on NCAA Baskethall in the next 12mos mCHI

(9
W& Top-30 past 12-months Active Lifestyle Activites: Adults 21 or older % Past 12-months Domestic Airline Trips: Adults 21 or older

o 18.0%
R 774 668 16.9%

) 2 13.4%
Lol 113532 15.4%
[ 17478 4.5%
e Sl 57 504 7.7%
= 4 trips 6.8% 9.5%
... 5-9 trips 10 6% 15.9%
; I 5.0% Flew Domestic past year:
i - 10s wrips 4.7% Avg. # Damestic Flights:
: 15.7% 15.0%| . s )
=B =z S el

Gilling-  lawnCare  Gandening  Bicyding  Swimming Bowling  Belongto  Volinteer  logging- GroupFimess Sewing- Hiking - Fishing  Yoga- plates Golf Baskethall  Boating Camping aduk Soccer Followa  Competitive Caregwerof  Football Tennis softball-  Organized Snow Skiing-  Munting
Outdoar [Flowers or Mealth Cbor  Work Running Class. Cafts  Backpacking Continuing Weight Loss Video Gaming Aging Parent Baseball  Road Face Snowboarding
Cooking vegetables) Gym Education Progrm or Relative (s,
Marathon,
= who Plan to Bet on NCAA Basketball in the next 12mos uCHI o

DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 218
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports betting - sports plan to bet on next 12 months: NCAA basketball



5.1% or 270,882 of WDC DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 52.2% more likely to look up
D-I-Y advice online, 4.9% more likely to always vote in local elections, 16.8% less likely to belong to a gym,
2.9% more likely to fly domestic pasty
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3.3% or 144,237 of SEA DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 20.4% more likely to look up
D-I-Y advice online, 8.6% less likely to always vote in local elections, 21.1% more likely to belong to a gym,
23.7% more likely to fly domestic past
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3.8% or 173,702 of PHX DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 33.% more likely to look up
D-I-Y advice online, 18.9% more likely to always vote in local elections, 26.3% more likely to belong to a
gym, 6.1% more likely to fly domestic past y
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Past 30-days QSR Users: Adults 21 or older

1time

% 2 times
3 times

4 times

5 times

6-9times

10times or more
= who Plan to Bet on NCAA Basketball in the next 12mos

Total Monthly QSR Users:
84.8%

Avg. Monthly QSR Meals:

31.1% less likely to smoke cigarettes.

4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 1.7% more likely to use QSRs
past mo., 6.9% more likely to use Sit-Down Restaurants past mo., 2.6% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
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Past 12 months Casino Activities: Adults 21 or older
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Past 30—days QSR Users: Adults 21 or older
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4 times

5 times

13.8%

= who Plan to Bet on NCAA Basketball in the next 12mos

Avg. Monthly QSR Meals:

6 - 9times

10times or more

Total Monthly QSR Users:

76.4% 84.5%

5.3% or 380,176 of CHI DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 9.6% less likely to use QSRs
past mo., 4.5% more likely to use Sit-Down Restaurants past mo., 9.3% less likely to use Casinos past yr.,

| 40.6% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
4 ®

1time 15 9%,

2 times

16.4%

3 times 12.8%

4 times 9.5%

5 times

6 - 9times

10times or more 3. 2%
® who Plan to Bet on NCAA Basketball in the next 12mos

Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down R

ECHI
Meals:

Drank Past 30—days. Adults 21 or older
Any Type of Beer .
Liquor
Wine
Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

® who Plan to Bet on NCAA Basketball in the next 12mos

CHI DMA

ECHI

Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 21 or older

|St -Down Restaurants Used Past 30-days)

caftee Bagel/  wings/ Steakhouse Upscale
House / Doout/ Burgers/
Caffee Bar Bakery  Sports Bar

Mexican  Chisese

Piza

nalian

= who Flan to Bet on NCAA Basketball in the next 12mos mcHi
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Bet on NCAA Basketball in the next 12mos 26.1%

[ 1,601,489 22.1%

Past 12 months Casmo Activities: Adults 21 or older

25.3%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 21 or older

%

/ Cannabis

# who Plan to Bet on NCAA Basketball in the next 12mos mCHI

218
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Cigarettes

Vape

® who Plan to Bet on NCAA Basketball in the next 12mos mCHI



Past 30-days QSR Users: Adults 21 or older

e I‘J Lime |y

o

10times or more

® who Plan to Bet on NCAA Basketball in the next 12mos.

Avg. Monthly QSR Meals:

"WDC

Total Munthfy QSR Users:
3.1%

8
—m _

16.6% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 21 or older
4

¥

1time

15. 8‘}

2 times

3 times
4 times
5 times 7.5%

6 - 9times

10times or more

—1 "
——
aiit,

3.7%
® who Plan to Bet on NCAA Basketball in the next 12mos
hly Sit-Down R

®mWDC
Total Monthly Sit-Down Restaurant Users:  Avg. M Meals:

74.5% 71.9%

Drank Past 30-days. Adults 21 or older

Liquor

Wine
Imported Beer
Domestic Regular Beer

Domestic Light Beer

10.2%
10.8%

Microbrew / Craft Beer

1,039,798 19.4%

# who Plan to Bet on NCAA Basketball in the next 12mos

DMA

BWDC

Scarborough R2 2025: Oct24-Mar25 Qual Intab

5.1% or 270,882 of WDC DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 2.8% more likely to use QSRs
past mo., 3.6% more likely to use Sit-Down Restaurants past mo., 32.7% more likely to use Casinos past yr,

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Ttiiasd

Caftee
House /
Caffes Bar

Chinese mexican Nan  Bagel/ steakhouse upscale

Doout /
Bakery

tndian/  Wings/

Thai/  Burgers/
Other  Spors gar
asian

= who Plan to Bet on NCAA Basketball in the next 12mos. mWoC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Bet on NCAA Basketball in the next 12mos 28.6%

Ll 1,265,496 23.6%

Past 12 months Casmo Activities: Adults 21 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

3 .1. B

Upscale Restaurant

Stage Show / Concert
—— T
e PRSI

Other Gambling

r 5.3%
2.1%

Casinos visited past 12

Used Past 30-days: Adults 21 or older

/ Cannabis

= who Plan to Bet on NCAA Basketball in the next 12mos = WDC

269

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports betting - sports plan to bet on next 12 months: NCAA basketball

Cigarettes Vape

= who Plan to Bet on NCAA Basketball in the next 12mos mwWoC



Past 30-days QSR Users: Adults 21 or older

:‘_Iﬂ

3 times
4 times
5times
6 - 9times

10times or more
# who Plan to Bet on NCAA Basketball in the next 12mos

Total Monthly QSR Users:
89.0%

ae HE ¢ EEE

1time

2 times

WSEA

Avg. Monthly QSR Meals:
80.0%

. 3.3% or 144,237 of SEA DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 11.4% more likely to use QSRs
past mo., 9.1% more likely to use Sit-Down Restaurants past mo., .2% more likely to use Casinos past yr.,

58.2% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
4 ®

1time 17.3%

2 times 16.3%
3 times 10.6%

6 - 9times

5.9%

h

10times or more RS

4.8%
® who Plan to Bet on NCAA Basketball in the next 12mos W SEA
Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down R Meals:

76.4% 70.0%

Drank Past 30-days: Adults 21 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

®who Plan to Bet on NCAA Basketball in the next 12mos

SEA DMA

1‘,u‘z:a,5=e 23.4%
961,350 21.9% =
e et v

WSEA

Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Mesican  Coffee  piza  chiness  malan  sagel/ indian/ Wings/ Upscale  seafood
House / Doowt/ Thsi/ Durgers/
Coffee 8ar Bakery  Other Spors Bar
asizn
mwho Plan to Bet on NCAA Basketball in the next 12mos. WSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Plan to Bet on NCAA Basketball in the next 12mos 24.1%

or T 19.5%

Activities: Adults 21 or older

Past 12 months Casino
Slot Machines 1 - z

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub

Stage Show / Concert §

Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 21 or older

%

ij / Cannabis

# who Plan to Bet on NCAA Basketball in the next 12mos m SEA

108

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports betting - sports plan to bet on next 12 months: NCAA basketball

Cigarettes

= who Plan to Bet on NCAA Basketball in the next 12maos.



Past 30-days QSR Users: Adults 21 or older

. 1%
itime

2 times

3 times

4 times

5 times

6 - 9times

10times or more

®who Plan to Bet on NCAA Basketball in the next 12mos

Avg. Monthly QSR Meals:

W PHX

Total Monthly QSR Users:
89.6% 3.1%

w50

3.8% or 173,702 of PHX DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 7.9% more likely to use QSRs
past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 33.6% more likely to use Casinos past yr.,

| 11.4% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
4 ®

1time

2 times 15.6%

3 times
4 times
5 times 7.1%

6 - 9times

"

10times or more 2.4%

® who Plan to Bet on NCAA Basketball in the next 12mos
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

W PHX
Meals:

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Mexin  piu

= who Plan to Bet on NCAA Basketball in the next 12maos

Chirese  coffee  malan Sieabhouse Wings/ Bagel/  indian/ seafood
House / Borgers/ ODonut/  Thai/
Caffee Bar Sporis Bar  Bakery  Other

adian
PHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who Plan to Bet on NCAA Basketball in the next 12mos 17.9%

L 749,001 16.5%

Drank Past 30-days: Adults 21 or older

1,§19.3se 40.0%
1,80 " 35.6%
69 1%

Liquor
Any Type of Beer

Wine

Domestic Light Beer
Imported Beer

Domestic Regular Beer

408,499 9.0%

Microbrew / Craft Beer

®who Plan to Bet on NCAA Basketball in the next 12mos W PHX

PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Past 12 months Casino Activities: Adults 21 or older

Slot Machines gy

Table Games (Craps, Poker, etc.) &
Bar / Nightclub e
Upscale Restaurant

Stage Show / Concert

Sports Betting i;ﬁ,ll‘l 754326
Spa T 7.6%
n 5.1%
Other Gambling 2.5% Casinos visited past 12 Yes

Used Past 30-days: Adults 21 or older

%

13.7%

/ Cannabis Cigarettes

w who Plan to Bet on NCAA Basketball in the next 12mos mPHX

88
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Vape

=who Plan to Bet on NCAA Baskethall in the next 12mos. BPHX



4.6% or 12,072,938 of USA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 16.2% more likely to have a
401K, 14.4% more likely to have an Auto Loan, 46.3% more likely to Invest/Trade Stocks Online, 10.8% less
likely to pay with their Debit Card.

ﬁﬂlnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds s ;

Bonds gﬁ‘;%

Other (Crypto / NFTs / Metals, etc.) gu.}:)z

5.0% 6.8% 5.1% 5.4% 6.2% g4ge

Second Home or Real Estate Property 7% Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBil  Home Money  Certificates of Studentloan Personal Loan Refinanced  Home
— Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
. 14.6% Account Mortgage Loan or Home
529 Plan / College Savings Plan m Equity Loan
= who Plan to Bet on NCAA Basketball in the next 12mos = USA # who Plan to Bet on NCAA Basketball in the next 12mos uUSA

Professional Services Used* : Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

51, 715

Financial Planner
47.051,987

Online Investing / Stock Trading

8.8%
Accountant
T @ 0
161 3.8%
Real Estate Agent
LASEREE 3.6% 7.4% 6.7% g5y,
- 3.8%

csce iy Rl 10 R

1.9% (*Past 12 Months) VIsA PayPal Debit Card Zelle venmo MasterCard ~ Apple Pay CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

Insurance Agent at a Local Office (not online)

Divorce / Family Attorney <% Express card Messenger
# who Plan to Bet on NCAA Basketball in the next 12mos =USA = who Plan to Bet on NCAA Basketball in the next 12mos mUSA

usa USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 1,068
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802
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5.3% or 380,176 of CHI DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 21.8% more likely to have a
401K, 9.% more likely to have an Auto Loan, 64.8% more likely to Invest/Trade Stocks Online, 25.8% less likely
to pay with their Debit Card.

mﬁ ‘Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

| 13.6%
13.3%

9.2%
s o

Other (Crypto / NFTs / Metals, etc.) .1::‘5%

Money Market Funds

13.7%) a5% 54% 5.4% g5y 63% g0

IZ.S%ETELY |

529 Plan / College Savings Plan 7.3% Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
< Account card Account Banking Banking Paying  Mortgage Market  Deposit[CDs) Home  Improvement
Second Home or Real Estate Property m”‘ms% AR Mortgage l:’]‘_,g:’;":
® who Plan to Bet on NCAA Basketball in the next 12mos. WCHI = who Plan to Bet on NCAA Basketball in the next 12mos u CHI
Professional Services Used*: Adults 21 or older 'm'Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service 59,897 8.a% y
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
12.6%11.5%

2.2%
Real Estate Agent h 2.5%
Z 3.4%
Estate Planning m 3.1%

8%
- - e -
[ [

Google Pay  Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay

Debit Card venmo Apple Pay

. i 2.5% (*Past 12 Months)
Divorce/ Family Attomey 1.0% card Express Messenger
= who Plan to Bet on NCAA Basketball in the next 12mos mCHI # who Plan to Bet on NCAA Basketball in the next 12mos = CHI

CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 218
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5.1% or 270,882 of WDC DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 15.4% more likely to have a

401K, 28.5% more likely to have an Auto Loan, 2.% less likely to Invest/Trade Stocks Online, 6.5% more likely
to pay with their Debit Card.

mﬁ ‘Investments Owned: Adults 21 or older
401K Plan

Financial Services Has and/or Uses: Adults 21 or older

2,070,241
20.7%
974,507 18.2%

Money Market Funds Mli 5%

529 Plan / College Savings Plan ;%“"ﬂ‘

Other (Crypto / NFTs / Metals, etc.) 9‘153_65%

Bonds 9_4% Checking Debitor ATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking  Mortgage Market  Deposit(CDs) Home  Improvement
5’ 8.0% Account Mortgage Loan or Home
Second Home or Real Estate Property 8.7% Equity Loan
# who Plan to Bet on NCAA Basketball in the next 12mos EWDC

= who Plan to Bet on NCAA Basketball in the next 12mos mWDC
Professional Services Used*: Adults 21 or older Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service —

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

1,078,314 20.1%

.|

. _ _ e
23 702 8.8%
446,499 8.3%
Insurance Agent at a Local Office (not online) m e
) 6.6%
Real Estate Agent g2 =
"

24%
el 2.4%

Financial Planner

Accountant

24.8%

10.9% 11.9% 13.7%

ﬂ LS-Z%

CashApp GooglePay  American Discover ~ Store Credit Square Cash  Facebook Samsung Pay
Express Ccard Messenger

= who Plan to Bet on NCAA Basketball in the next 12mos =WDC

Estate Planning

1.0%
= who Plan to Bet on NCAA Basketball in the next 12mos mWDC

: - 200.9% (*Past 12 Months) visa paypal Zelle Debit Card MasterCard ~ Venmo  Apple Pay
Divorce / Family Attorney

wDC DMA Scarborough R2 2025: Oct24-Mar25 Qual intab 269
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Adults

to pay

401K, .

3.3% or 144,237 of SEA DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 30.2% more likely to have a
8% more likely to have an Auto Loan, 60.2% more likely to Invest/Trade Stocks Online, 6.5% less likely
with their Debit Card.

Investments Owned: Adults 21 or older

2,087,719 47.5%

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 21 or older

T O g B

Checking Debitor ATM  Savings Online Mobile Home Money Auto Loan  Certificates of

Second Home or Real Estate Property 4 Credit Card Online Bill Studentloan Personal Loan Refinanced Home
% 2 Account card Account Banking Banking Paying Mortgage  Market Deposit CDs) Home  Improvement
. 20.7% Account Mortgage Loan or Home
529 Plan / College Savings Plan W Equity Loan
# who Plan to Bet on NCAA Basketball in the next 12mos. N SEA = who Plan to Bet on NCAA Basketball in the next 12mos HSEA
Professional Services Used*: Adults 21 or older 'm'Past 3-Months Payment Methods Used: Adults 21 or older
Online Investing / Stock Trading — y
Tax Preparation Service
758 061 17.3%
AcComptin; ;11;43; 9.6% e
Insurance Agent at a Local Office (not online) 16.2% . . 5
10, 7.0%
10,051 12.6%
Estate Planning % friet A0IN204% 6.2% 7-4% A%
Real Estate Agent E% 2.1% . h

(*Past 12 Months)

Divorce/ Family Attorney 3 9%

E o9%
= who Plan to Bet on NCAA Basketball in the next 12mos

W SEA

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 108
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Discover Facehook  Samsung Pay

Messenger

Zelle MasterCard  Apple Pay

visa

Debit Card Venmo Cash App American

Express

Store Credit  Square Cash
card

PayPal Google Pay

# who Plan to Bet on NCAA Basketball in the next 12mos ESEA
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3.8% or 173,702 of PHX DMA Adults 21 or older Plan to Bet on NCAA Basketball in the next 12mos.

Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos are 7.8% less likely to have a 401K,
42.8% more likely to have an Auto Loan, 53.9% more likely to Invest/Trade Stocks Online, 3.2% more likely to
pay with their Debit Card.

ﬁ Investments Owned: Adults 21 or older
L™ ¢ ) — .

1,837,722 20.4%

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options 1,012,599 %

Mutual Funds 103%

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.) %“‘% i

1%
12,436 7.2%
o
|38m2%

7.5%

2.4%
. 1.2%

& who Plan to Bet on NCAA Basketball in the next 12mos

13.7%

11.6%
12.0%

Second Home or Real Estate Property

529 Plan / College Savings Plan

W PHX

Financial Services Has and/or Uses: Adults 21 or older

“BO% m 3.0% 5.0% 4.8% 4.2% 5.0% g0%

roa s

Checking Debitor ATM  Savings Credit Card Mabile Online gill Home

Online Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Loan or Home Mmﬁg!
Equity Loan
® who Plan to Bet on NCAA Basketball in the next 12mos W PHX

Professional Services Used*: Adults 21 or older

18.3%

Tax Preparation Service

Financial Planner 15 =

535 11.8%

7.5%
8.1%

Online Investing / Stock Trading

Accountant
369,651

Insurance Agent at a Local Office (not online) 7 2% ‘ .

8 2.3%

Real Estate Agent =
e 128,871 P2
P 1.3%
Estate Planning h 2.5%
*Past 12 Month:

Divorce / Family Attorney 022:‘ B anths)

mPHX

# who Plan to Bet on NCAA Basketball in the next 12mos

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 88

Past 3-Months Payment Methods Used: Adults 21 or older

L—

visa PayPal Debit Card Google Pay  American  Store Credit  Discover  SquareCash  Facebook Samsung Pay
Express card Messenger
® who Plan to Bet on NCAA Basketball in the next 12mos m PHX

PHX
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 16 hours, 22
minutes and 47 seconds each week with All Forms of Media.

o e _— 79.1% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 52 minutes each week

- listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

o

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

CONCUrr
Usage 54.6%

who Plan to Bet on NCAA uUsa
% of Total Basketball in the next
Weekly H:M: 12mos

m who Plan to Bet on NCAA Basketball in the next 12mos m USA

USA  USA Projection  Scarborough R2 2025: Sep24-Aug25  Qual Intab 1,068 USA Projection  Scarborough R2 2025: Sep24-Aug25 ~ Qual Intab 24,802 Hubbc rd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. A o s for Anything N
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 18 hours, 59
minutes and 8 seconds each week with All Forms of Media.

75.% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 8 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 9.1% of totaltime spent with all forms of Media.

Bz

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

70:27:04
Concurrent

Usoge % who Plan to Bet on NCAA cHl
Basketball in the next 12mos

% of Total
Weekly H:M:|

Avg. Weekly
Hours:Minutes:

= who Plan to Bet on NCAA Basketball in the next 12mos m CHI
CHI  DMA  Scarborough R2 2025: Sep2d-Jul25  Qual Intab 218 CHICAGD ~ DMA  Scarborough R2 2025: Sep24-Jul25  QualIntab 4,073 Hubb AhackINE Besrathied
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. 5 Ok e AT T or Anything .
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 16 hours, 1
minutes and 33 seconds each week with All Forms of Media.

76.7% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 23 minutes each week
listening to All Local AM[/FM Radio, representing 8.8% of totaltime spent with all forms of Media.

Avg. H:M:5/weekwith All Forms of Media:
Adults 18 or older

Concurrent
WDC

vsmae % o 008 on AR
Basketball in the next 12mos

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

= who Plan to Bet on NCAA Basketball in the next 12mos HWDC

WDC  DMA  Scarborough R2 2025: Oct24-Mar25 — Qualintab 269 WASHINGTON, DC ~ DMA  Scarborough R2 2025: Oct24-Aug25 ~ Qualntab 5,726 Hubbcrd SHATEOf SranpEhing
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. BB ALTING or Anything _
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' Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 21 hours, 40
minutes and 48 seconds each week with All Forms of Media.
63.2% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 56 minutes each week
listening to All Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

— i
Concurrent 8 29

Usa3¢ % \uho Flan to Bet on NCAA SEA
Basketball in the next 12mos.

% of Total

Weekly H:M:

Avg. Weekly
Hours:Minutes:

@
&
&
¥ who Plan to Bet on NCAA Basketball in the next 12mos W SEA
SEA  DMA  Scarborough R2 2025: Sep24-Jul25  Qualintab 108 SEATTLE-TACOMA — DMA  Scarborough R2 2025: Sep24-Jul25  Qualintab 3,920 Hubbq rd Shareof Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 3 days, 3 hours, 18
minutes and 15 seconds each week with All Forms of Media.

85.7% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 4 minutes each week
listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or oider

68:27:08

who Plir'nutbzt?g on NCAA PHX
Basketball in the next 12mos

% of Total
Weekly H:M:

¥ who Plan to Bet on NCAA Basketball in the next 12mos B PHX
PHX  DMA  Scarborough R2 2025: Aug24-Jul25  Qualintab 88 PHOENIX ~ DMA  Scarborough R2 2025: Aug24-Jul25  Qual Intab 2,438 Hubba rd e
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 1 days, 21 hours, 51
minutes and 39 seconds each week with All Forms of Ad-Supported Media.

75.7% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 21 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 1 days, 23 hours, 37
minutes and 11 seconds each week with All Forms of Ad-Supported Media.
71.1% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 25 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 1 days, 20 hours, 14
minutes and 40 seconds each week with All Forms of Ad-Supported Media.

73.2% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 6 hours and 52 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 2 hours, 30
minutes and 33 seconds each week with All Forms of Ad-Supported Media.
59.9% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 7 hours and 25 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 2 days, 8 hours, 4

minutes and 28 seconds each week with All Forms of Ad-Supported Media.

83.6% of Adults 21 or older who Plan to Bet on NCAA Basketballin the next 12mos spend an avg. of 6 hours and 34 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 6

ka2 hours and 33 minutes each day with All Forms of Ad-Supported Media. 75.7% listen to Local AM/FM
2.e R Radio for an avg. of 63.1 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 6
hours and 48 minutes each day with All Forms of Ad-Supported Media. 71.1% listen to Local AM/FM
Radio for an avg. of 63.6 minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg.
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 6
hours and 19 minutes each day with All Forms of Ad-Supported Media. 73.2% listen to Local AM/FM
Radio for an avg. of 59. minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 7
hours and 12 minutes each day with All Forms of Ad-Supported Media. 59.9% listen to Local AM/FM
Radio for an avg. of 63.7 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an average of 8
hours and 0 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to Local AM/FM
Radio for an avg. of 56.3 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

{average week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

search (Google, Bing, etc.)

Email/Text IM/Zoom,etc. (Personal & Work)

News/Weather /Sports (Websites/Apps)

ing/Fi Frar ftes/Apps)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites
Non-Premium Cable TV Networks

Local TV Stations

Amazon Prime/IMDb /FireTv.

Netflix

Toml Persons:

®who Plan to Bet on NCAA Basketball in the next 12mos

% Time Spent:

Avg. Hours+Minutes/day with All
Forms of Media: Adults 21 or older

a gg

who Plan to Bet on NCAA
Basketball in the next
12mos

B3 ggg

W PHX

Average Day)

Local TV Stations
114.6

Networks
911

Local AM/FM Radio

60.6

Email/Text/|
M/Zoom,etc

. (Personal
& Work)
35.7

Non-Premium Cable TV

Billboards &
Signs
(Weekly
Drivers)
36.1

Amazon
Prime/IMDb
JFireTV
293

Games/F | News
antasy/B | /Wea

60.8

Local TV Stations
99.5
Billboards &
Signs (Weekly
Drivers)
51.5

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Non-Premium Cable TV
Networks
935

Local AM/FM Radio

Facebook
57.7

Amazon
Prime/IMD
b/FireTV
28.2

Netflix
28.0

Games/ | New
Fantasy | s/W
/Betti... eat..

Search

(Google

. Bing,
etc.)
27.0

Groce... | Ba..

® who Plan to Bet on NCAA Basketball in the next 12mos

H PHX

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 21 or older

faveroge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Shopping (incl. Food/Auctions/Travel, etc.)
Amazon Prime AMDb fFireTV

Instagram

Gas Stations/Convenience Stores

PHX

DMA

Totol persons.

2/0ag 451

= who Plan to Bet on NCAA Basketball in the next 12mos
Scarborough R2 2025: Aug24-Jul25

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 21 or older

who Plan to Bet on NCAA
Basketball in the next
12mos

mPHX

Qual intab 88

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(average Doy}

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 21 or older

Local TV Stations

108.1

Non-Premium Cable TV

Networks
85.9

Local AM/FM Radio v

56.3

| Facebook
41.7

Billboards &
Signs (Weekly
Drivers)
36.1

Emall/Text/1

Amazon
Prime/IMDb/FireT

49.2

‘M/Zoometc.
{Personal &

Instagram
Waork)...

28.8

New
s/W
eath
er/..

Shoppin
g (incl.

Food/Au
ctions/...

Search
(Google
, Bing,
ete.)
26.8

Groce... |

Local AM/FM R:
57.9

Local TV Stations
96.2 Billboards &
Signs (Weekly
Drivers)
51.5

Amazon
Non-Premium Cable TV
Networks
90.4

™
429

Prime/IMDb/Fire

Facebook
54.9

adio

Email/Tet/l  search

M/Zoomete  (Gaogle,

- {Personal & Bing, etc.)
it (R

New
s/W
eath
er/...

Shoppin

Food/Au
DSty ctions/...
ram

237  Groce.. G..

= who Plan to Bet on NCAA Basketball in the next 12mos

Sports betting - sports plan to bet on next 12 months: NCAA basketball

B PHX

* Share of Everything
for Anything _
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9,141,255 or 75.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week Ah‘Audm (Persons & % Reach): Adults 21 or older

S Time Spent:

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

270,178 or 71.1% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing 41.7%
of all time spent daily with Ad-Supported Audio.
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- 86,366 or 59.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day representing 33.8%
of all time spent daily with Ad-Supported Audio.
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- 145,296 or 83.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 56.3 minutes every day representing 47.2%
of all time spent daily with Ad-Supported Audio.
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9,141,255 or 75.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing
42.1% of all time spent daily with Ad-Supported Audio.
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| 270,178 or 71.1% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing 41.7%
of all time spent daily with Ad-Supported Audio.
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| 198,242 or 73.2% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 59. minutes every day representing 38.3% of

all time spent daily with Ad-Supported Audio.
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| 86,366 or 59.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen
to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day representing 33.8%
of all time spent daily with Ad-Supported Audio.
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145,296 or 83.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen

to Ad-Supported Local AM/FM Radio for an average of 56.3 minutes every day representing 47.2%
of all time spent daily with Ad-Supported Audio.
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9,141,255 or 75.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Hot AC, Pop
Contemporary Hit Radio, and Country.
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270,178 or 71.1% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Hot
AC, Adult Contemporary, and Alternative.
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198,242 or 73.2% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Country, Adult
Contemporary, and Urban AC.
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' 86,366 or 59.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Adult Hits, Classic Hits, and Active Rock.
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145,296 or 83.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Mexican Regional, Hot AC, Spanish Adult Hits,
Adult Hits, and Classic Rock.
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238,594 or 62.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 101.5 minutes every day representing 35.4% of all
time spent daily with Ad-Supported Video.
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153,065 or 56.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 72. minutes every day representing 29.3% of all
time spent daily with Ad-Supported Video.
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89,707 or 62.2% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 49.8 minutes every day representing 30.% of all
time spent daily with Ad-Supported Video.
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69,444 or 40.% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 108.1 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Video.
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7,110,691 or 58.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
watch Ad-Supported Local TV Stations for an average of 82.1 minutes every day representing 31.6%
of all time spent daily with Ad-Supported Video.
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. 238,594 or 62.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 101.5 minutes every day representing 35.4% of all
time spent daily with Ad-Supported Video.
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153,065 or 56.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch

Ad-Supported Local TV Stations for an average of 72. minutes every day representing 29.3% of all
time spent daily with Ad-Supported Video.
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89,707 or 62.2% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 49.8 minutes every day representing 30.% of all
time spent daily with Ad-Supported Video.
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69,444 or 40.% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations for an average of 108.1 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Video.
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7,110,691 or 58.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Dramas.
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238,594 or 62.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Dramas, Local News - Morning, and Game Shows.
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153,065 or 56.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Dramas, Comedies, and Local News - Morning.
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- 89,707 or 62.2% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Movies, National/Network News, and Local News - Morning.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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[ 8,558,527 or 70.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 120.8 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 21 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[ 264,408 or 69.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 143. minutes every day representing 26.6% of all time
spent daily with Ad-Supported Digital Media.
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194,364 or 71.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 114.5 minutes every day representing 22.7% of all time

spent daily with Ad-Supported Digital Media.
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[ 115,754 or 80.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 151. minutes every day representing 28.1% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 21 or older
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[ 155,735 or 89.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Social Media for an average of 192.2 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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- 8,558,527 or 70.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 33.8 minutes every day representing 28.% of all time
spent daily with Ad-Supported Social Media.
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spent daily with Ad-Supported Social Media.

- 264,408 or 69.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 45. minutes every day representing 31.5% of all time
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- 194,364 or 71.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 30.2 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Social Media.
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115,754 or 80.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 52.4 minutes every day representing 34.7% of all time
spent daily with Ad-Supported Social Media.
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- 96,918 or 55.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 41.7 minutes every day representing 21.7% of all time
spent daily with Ad-Supported Social Media.
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8,558,527 or 70.9% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 33.8 minutes every day representing 28.% of all time
spent daily with Ad-Supported Social Media.

Weekly 73.9% Avg. Hours+Minutes/day with Ad-Supported

Reach% /0-9% Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"
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264,408 or 69.5% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 45. minutes every day representing 31.5% of all time
spent daily with Ad-Supported Social Media.

Weekly 74.2% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"
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194,364 or 71.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 30.2 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 71.8% 71.2%

Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"
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115,754 or 80.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 52.4 minutes every day representing 34.7% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 80.3% Social Media: Adults 21 or older
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96,918 or 55.8% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos use
Ad-Supported Facebook for an average of 41.7 minutes every day representing 21.7% of all time
spent daily with Ad-Supported Social Media.

Weekly 74.7% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 581,425; Local Radio: 576,284; Non-Prem. Cable: 303,884; Local TV: 265,679
reaching Adults 21 or older who Plan to Bet on NCAA Basketball in the ne

All Other Digital Media: 903,952;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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the next 12mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 18,075; Local Radio: 16,636; Local TV: 8,712; Non-Prem. Cable: 7,909
reaching Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mo

All Other Digital Media: 30,226;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,254;
Local Radio: 12,528; Social Media: 11,707; Non-Prem. Cable: 6,684; Local TV: 4,756
reaching Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mo

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Plan to Bet on NCAA Basketball in
the next 12mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 6,776; Local Radio: 5,388; Non-Prem. Cable: 4,242; Local TV: 3,018 reaching
Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos.

All Other Digital Media: 8,064;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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the next 12mos

70,000

20,000

10,000

R PP AR
,3,6‘9'@#9

NP P of
oF

§ S P 0F R R AR
F & A S A

N R R AR R oR QQ \-},Q ,»@
o K .»z o5 8 K 3

QQQQ'\QﬁqQQQNQ

s Mon-Fri Local AM|/FM Radio AQH
e [Vlon-Fri Non-Premium Cable TV AQH
‘e [\lon-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
s Mlon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
SEA Metro Area Adults 21 or older
1,800,000
1,600,000
1,400,000
1,200,000
1,000,000
800,000
600,000
400,000
200,000
0
sf\?ﬁ”,b?s"s&"\"#q@e’” R AR R R R R AR R R R RS
GNP P ‘b’op\’dbwoo @a&nﬁuﬁcﬁ@«@@,ﬁ@”&“’
s Mlon-Fri Local AM/FM Radio AQH Mon-Fri Local TV § AQH
e M on-Fri Non-Premium Cable TV AQH s Vo Fri Social Media AQH
e [VIon-Fri Digital Media (Less Social) AQH

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 108
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports betting - spo,

rts plan to bet on next 12

® Share of Everything

months: NCAA basketball




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,147;
Social Media: 13,507; Local Radio: 9,412; Non-Prem. Cable: 4,584; Local TV: 2,653
reaching Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 21 or older
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of-Home Media: Adults 21 or older
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10,550,446 or 87.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos
spend an average of 56.7 minutes per day driving, seeing Billboards and Signs. 63.3% Listen to Local
Radio Stations Out-of-Home for an average of 38.2 minutes/d

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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312,901 or 82.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 42. minutes per day driving, seeing Billboards and Signs. 59.4% Listen to Local Radio
Stations Out-of-Home for an average of 38.5 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 21 or older

(average week] Tocal persons:

* Time spent: (Aveiogs, Ooy)

237,658 or 87.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 78.4 minutes per day driving, seeing Billboards and Signs. 61.2% Listen to Local Radio
Stations Out-of-Home for an average of 35.7 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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124,981 or 86.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 53.8 minutes per day driving, seeing Billboards and Signs. 50.1% Listen to Local Radio
Stations Out-of-Home for an average of 38.6 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

{average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

Restaurants & Bars.

YouTub spot
D Stores. m w— - e Hy
SiriusXm mm Usage X Billboards & Signs Restaurants & Movie Musi.. 43
who Plan to Bet on NCAA PHX (Weekly Drivers) Bars AM/FM Radio Theaters
Movie Theaters mm Basketball in the next ~
e 36.1 14.7 £ 135
YouTube Music
= who Plan to Bet on NCAA Basketball in the next 12mos uPHX mwho Plan to Bet on NCAA Basketball in the next 12mos mPHX

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

162,094 or 93.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 36.1 minutes per day driving, seeing Billboards and Signs. 69.9% Listen to Local Radio
Stations Out-of-Home for an average of 34.1 minutes/day.
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10,550,446 or 87.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an

average of 56.7 minutes per day driving, seeing Billboards and Signs representing 39.% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 21 or older
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312,901 or 82.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an
average of 42. minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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237,658 or 87.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an
average of 78.4 minutes per day driving, seeing Billboards and Signs representing 46.7% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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124,981 or 86.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an
average of 53.8 minutes per day driving, seeing Billboards and Signs representing 34.3% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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162,094 or 93.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend an
average of 36.1 minutes per day driving, seeing Billboards and Signs representing 29.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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312,901 or 82.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 42. minutes per day driving an average of 24.4 miles each day and are 84.7% more
likely to use I-355/Veterans Memorial Tollway than the Metro a

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Sports betting - sports plan to bet on next 12 months: NCAA basketball

237,658 or 87.7% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 78.4 minutes per day driving an average of 45.6 miles each day and are 56.9% more
likely to use Route 28 than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Sports betting - sports plan to bet on next 12 months: NCAA basketball

124,981 or 86.6% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 53.8 minutes per day driving an average of 31.3 miles each day and are 123.1% more
likely to use Pacific Avenue (Tacoma) than the Metro average

Top-26 Employment Zip Codes: Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Sports betting - sports plan to bet on next 12 months: NCAA basketball

162,094 or 93.3% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos spend
an average of 36.1 minutes per day driving an average of 21. miles each day and are 177.2% more
likely to use 32nd Street than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total persons % Time Spent

3,184,876 or 26.4% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 30.%
of all time spent daily with All forms of Print Media.
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- 125,346 or 33.% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read

Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 31.5%
of all time spent daily with All forms of Print Media.
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- 59,938 or 22.1% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 25.9%
of all time spent daily with All forms of Print Media.
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Toral persons

PR B T T

Basketball in the next 12mos

# who Plan to Bet on NCAA Basketball in the next 12mos

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

BWDC

Local Daily
Newspaper(s) (Sunday)
10.1

New York Times
(Daily+Sunday)
9.6

Direct Mail

Advertising

(excluding

Catalogs)
76

New York Times
(Daity)
72

USA Today

Magatines
9.0

(Daily)
58

Local Daily
Newspaper(s)
(Sunday)
132

New York Times
{Daily+Sunday)
94

(Daily+Sunday)
93

USA Today (Daily)

89

Local Daily

Newspaper(s) (Daily —Magazines
82

85

Direct Mail Catalogs
Advertising 5

(excluding
Catalogs)
73

New York
Times (Daily)
74 Al...

= who Plan to Bet on NCAA Basketball in

the next 12mos

=WDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times {Daily+Sunday)

New York Times (Sunday)

wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Catalogs

Books

woc DMA

rotal Persons

B —————— 7

o —
m

® who Plan to Bet on NCAA Basketball in the next 12mos
Scarborough R2 2025: Oct24-Mar25

Qual Intab 269

who Plan to Bet on NCAA
Basketball in the next 12mos

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or older m

mWDC

All Graphs and soefa.ol Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 21 or older

New York Times
(Sunday)
12.0

Local Daily
Newspaper(s)
(Sunday)
10.1

Wail Street Journal
(Daily)
8.1

Local Daity
Newspaper(s)
(Daily+Sunday)
74

Magazines New York Times (Daily)
90 72

Direct Mail
Advertising
{excluding Catalogs)
7.6

Local Daily
Newspaper(s) (Daily
71

USAToday (Daily)
58

Local Daily
Newspapet(s)
(Sunday)
132

New York Times
(Sunday)
114

Local Daity
Newspaper(s) Wall Street Journal
[Daily+Sunday) (Daily)
93 9.0

New York
Magazines Times (Daily)
82 74

Local Daily Newspaper(s)

Direct Mail Advertising (excluding
(Daity Catalogs)
85 73

# who Plan to Bet on NCAA Basketball in the next 12mos

Sports betting - sports plan to bet on next 12 months: NCAA basketball

= WDC

soefa.ai

for Anything _

* Share of Everything



Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

R 5

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

'who Plan to Bet on NCAA
Basketball in the next 12mos

= who Plan to Bet on NCAA Basketball in the next 12mos u SEA

49,136 or 34.1% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.2 minutes every day representing
28.4% of all time spent daily with All forms of Print Media.

New York Times
(Daily)
170

Direct
Mail
Advertisi
ng
Local Daily (excludi
Newspaper(s) Local Daily ng
(Sunday) Newspaper{s) (Daily | Catalogs
167 117 )

New York Times
(Daily+Sunday)
169

USA Today (Daily)
132

Wall Street Journal
(Daily)
117

Magazines

Catalogs
40

Wall Street Journal

(Daily)

89

Direct Mail
Advertising

Local Daily (excluding
New York Times Newspapes(s) (Daily Catalogs)
(Daity+Sunday) L 75
9.3

. Catalogs
Local Daily 35

Newspaper(s) New York
(Sunday) Times (Daily)
129 71

Magazines

USA Today (Daily)
LES

= who Plan to Bet on NCAA Basketball in

the next 12mos u SEA

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEA DMA

Searborough R2 2025: Sep24-1ul25

e TR %5

m_ .8%
s =ma

Lo s

T -

ez

who Plan to Bet on NCAA
Basketball in the next 12mos

Oﬂ%

P 531

® who Plan to Bet on NCAA Basketball in the next 12mos
Qual Intab 108

HSEA

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or older,|

vg. Minutes/day Spent): Adults 21 or older

USA Today (Daily)
New York Times New York Times 132
(Daity) {Sunday)

170 16.8

Local Daily Newspaper(s)
(Daily
1.7

(LT
Newspaper(s)
(Sunday)
167

Local Daiy
Newspaper(s)
(Daity+5unday)
122

Direct Mail

Magazines
5.6

New York Times
{Daily+Sunday) USA Today (Daily)
Local Daily 93 93
Newspaper(s)
(Sunday)
129

Direct Mail
Advertising

Magazines
7.2

New York Times Local Daily Newspaper(s)
(Sunday) (Daily
1s 84

New York Times (Daily)
71

# who Plan to Bet on NCAA Basketball in the next 12mos

Sports betting - sports plan to bet on next 12 months: NCAA basketball

HSEA

® Share of Everything
for Anything _

soefa.ai



Avg. Week AII Prmt Medta (Persons & % Reach): Adults 21 or olde

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

Magazines

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

® who Plan to Bet on NCAA Basketball in the next 12mos

27,908 or 16.1% of Adults 21 or older who Plan to Bet on NCAA Basketball in the next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 23.2%
of all time spent daily with All forms of Print Media.

mm

11,69

PR

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

wha Plan to Bet on NCAA
Basketball in the next 12mos

mPHX

Time Spent.

r Avg. Day All Print Media {9’ Time Spent & Avg Minutes/day Spent): Adults 21 or older

ps

Local Daily
Newspaper(s)
(Sunday)
12

UsA ruedr (Daily)

Local Daily
Newspaper(s)
(Daily+Sunday)
81

Advertising
(excluding
Catalogs)
73

Wall Street
Journal (Daity)
75

Local Daity.
Newspaper(s)
(Daily+Sunday)
9.4

USA Today (Daily)
82

Local Daily
Newspaper(s)
(Sunday)

Local Daily
Newspaper(s) (Daily

New York
Times (Daity)

Wall Street Journal
(Daily)
24

Direct Mail

Advertising

(excluding

Catalogs)
75

Catalogs
35

Magazines
132 &8 6.8 6.7

All..

= who Plan to Bet on NCAA Basketball in

the next 12mos m PHX

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Magazines

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Books

PHX DMA

Lzl oo
[1350c | 2o e
s o

e
K— 0%

= who Plan to Bet on NCAA Basketball in the next 12mos
Scarborough R2 2025: Aug24-jul25

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or older

who Plan to Bet on NCAA PHX
Basketball in the next 12mos

mPHX
Qual intab 88
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vg. Minutes/day Spent): Adults 21 or older

Lo

Local Daily
Newspaper(s)
(sunday)
12

New York Times
(Sunday)
11.0

b B o
X-. e e (2R :

USA Today (Daily)
97

Local Daily
Newspaper(s)
(Daity+Sunday)
81

New York Times
(Daily)
80

Local Daily Newspaper(s)
(Daity
75

Direct
Mail
Advertisin

Local Daily
Newspaper(s)
(Daify

88
Local Daily

Mewspaper(s)
(sunday)
132

Direct Mail

Advertising

(exclud

(um\oea)
75

New York Times
(Sunday)
102

Magazines

USA Today (Daily)
82

New York Times
(Daily+Sunday)
85

New York
Times (Daily)
68

m who Plan to Bet on NCAA Basketball in the next 12mos
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"Advertising Actions"

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

100,374,976
Websites 92,099,713 35.3%
DirectMail s 29.1%

Broadcast, Cable, & Sat TV .59.249‘125

Video Streaming Services 41,326,480 Se T

Podcasts 20,167,035

Local AM/FM Radio 41’1'34'180

Cable TV Networks gryrpen 5%

Audio Streaming Services iz 10.5%
Billboards e 10.3

Local Broadcast TV USA
Newspapers ghyrrges 11.1%
m P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug25 Quallintab: 1229 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a'al for Anything ¢
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Social Media

Direct Mail
Websites

Broadcast, Cable, & Sat TV

"Advertising Actions"

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

| 2,630,582 36.3%
| 2,345,644 32.4%

[ 2,580,699 35.7%

| 1,5

Local AM/FM Radio

[ 1,191,806 16
s

Video Streaming Services
Local Broadcast TV

Cable TV Networks
Billboards

Podcasts

Audio Streaming Services

| 1,233,495

[ 1102913 15.2%

| 955,345 13.2%
| 805,440 11.1%
| 773.328 10.7%

[ 570240 12.1%

pap | 782761 10.8%
® P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P21+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 218 f * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. So e a . al for Anything =
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Social Media

Websites

Video Streaming Services
Broadcast, Cable, & Sat TV
Direct Mail

Audio Streaming Services

"Advertising Actions”

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,368,505 44.2%
2,047,972 38.3%

1,007,570 18.8%

1,357,982 25.4%

1,575,003

636,287

Podcasts 608,007
Cable TV Networks 832,283
Local AM/FM Radio 8905556
Billboards T
) WASHINGTON, DC
Local Broadcast TV RS0T T
Newspapers 504,281 11.3%
P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P21+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA ScarboroughR22025:0ct24-Mar25 Qualintab: 269 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a.al for Anything =
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Social Media

Websites

Video Streaming Services
Broadcast, Cable, & Sat TV
Direct Mail

Audio Streaming Services
Podcasts

Cable TV Networks

"Advertising Actions"”

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,368,505 44.2%
2,047,972 38.3% '

1,575,093 29.4%
636 287 11.9%

832,283 15.5%

Local AM/FM Radio

Billboards
Local Broadcast TV

Newspapers

WASHINGTON, DO
830,777 15.5%

604,281 11.3%

P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P21+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON,DC DMA ScarboroughR22025:0ct24-Mar25 Qualintab: 269 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe a'al for Anything «
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Podcasts

Websites

Social Media

Direct Mail

Audio Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions”

P21+ who Plan to Bet on NCAA Basketball in the next 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

519,562 11.4%
1,517,633 33.3%
1,557,523 34.2%

1,281,552 28.2%

o aa

Video Streaming Services

PHOENIX
563,951 12.4%

534,668 11.7%

® P21+ who Plan to Bet on NCAA Basketball in the next 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P21+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

PHOENIX DMA ScarboroughR22025:Aug24-Jul25 Quallntab: 88 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. So e a . al for Anything =
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